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Background

We re-analyzed six datasets:

While r rch h nsively m h le identif hers’
e Tesearc as extensively mapped how people identity others Study 1 - Text Study 2 - Videos @ Study 3 - Live interaction @
emotions, understanding how people perceive emotional intensity
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Study 5A - Bias and relationships satisfaction

In couples, moderate overestimation of a partner’s negative emotions predicts higher relationship satisfaction; the inverse trend appears for positive emotions. . _ _ _ ) _
® \We demonstrate that people consistently overestimate the intensity of others’ emotions,
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particularly for negative emotions. This overestimation effect persists across text-based
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